«Open Mall» n Kngplola

Zuvtaybnke aro tov/tnv kostas
Aegutepa, 26 louhog 2010 15:00 -

- n
O Epmoplkdg ZUAAoyog Kngplolag, YETA aro Kataypadn Twv TTPOPANNATWY TwV
ETILXELPNMATLWV TNG TIOANG KaL £peuva yla Thv eEeupeon AUCEWV, KATEANEE OTO CUNTIEPACHA
OTL, HOVAOLKOG TPOTIOG YL ThV dnuLoupyia PLag ouyxXpovng Kal aQvTaywVLIoTIKAG TOTILKNG
ayopdg, anevavtl TG ayopeq Twv Opopwv AfPwy €ivat, n epapPoyr dlaxeiplong Tou
EMTIOPLKOU KEVTPOU TNG Kngplolag, oav va ritav eva KAeloto mall.

AUTO eTiLIONPAivel 0 ZUAAOYOG OE ONUEPLVI AVAKOLVWON Kal TipocBeTeL:

«H gvvola tou open mall, eival KAt 1ou epappoleTatl €dw Katl Xpovia oTnv AJEPLKN Kat
TOAN TNG KNpLolag £xeL OAeG TIQ anapaitnteg npolnobeoelg yla va To EpapuOCEL.

To nmpoypappa TEOUTOBETEL OTL O ETILXELPNPATLAG, OE CUVEPYAOLA JUE TOV LOLOKTNTN TOU
aKLvrTou Ba KataPBAaAel eva pnviaio avtitiho, OTou Ye auto Ba EpApPPOCTEL TO MPOYPAUMA,
TO ortoio Ba repltAapBavel Tnv dLaPOPPWON CNPAVOEWY, KABETN KAl opLlovTLA (EVNUEPWTLKEG
TILVAKLOEG, XPWHATLOPO dPOPWY), aoTuvoueuoT, marketing, diagnuion, promotion, advertizing,
events €L Tou dpopou, loyalty cards yla Toug KaTavaAwTeG JE EKTITWOELG KAL TIPOCYPOPEQ,
MOUOLKN TNV TIOAN, website, mepLodLko TnG MOANG, Kat TIOAAA AAAQ.

Ma va yivel opwg 1o ovelpd pag MPAyuaTikoTNTa, MPETIEL KAL EUEATILOTOUWE va £XOUNE Kal
NV ouvepyaoia tTng AnuoTikng Apxng.

O Epmoplkog ZuAAoyog Kngplolag, PpiokeTal 0To 0TAdLO EKTIOVNONG TNG MEAETNG Kal
EUEATILOTOUE VA ELJACTE £TOLUOL VA TO TIAPOUCLACOUNE OTOUG ETILXELPNHATIEG TNG KNgpLolag,
ano Zenteupplo.

MoTtevouue OTL €ival 0 HOVAdLKOG TPOTIOG yia va avtaneEeAboupe duvaulka ota dsdoueva

NG OUYXPOVNG EMOXNG>.




